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Strategic Marketing Mix of Organic Rice in Ranot District, Songkhla Province
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Abstract

The purpose of this research was to examine the organic rice marketing mix
factors that influence consumers' purchasing decisions and determine strategic marketing
of organic rice in Ranot District, Songkhla Province. Data were collected from 400 rice
consumer in Songkhla Province. The result revealed that product factor, the sample
group focus on the highest level of importance in all issue, especially being
nutritious/non-toxic, price factor focused on having a clear price tag and the selling price
is reasonable compared to the quality, place factor focused on the convenience of
travel, promotion factor focuses on discounts for members or regular customer.
Summary of organic rice marketing strategies in Ranot District, Songkhla Province consists
of increase public relations strategies, enhance production, make a difference to
premium organic rice brand, develop packaging, increase online distribution channels,
and grow more B-to-B customer group.

Keywords: organic rice, marketing strategy, marketing mix
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